AHHOTALIUA PABOYEM [TPOI'PAMMBI JUCHUITIUHBI
CAHITIMHCKHH S3BLIK)»

1. Mecto nucuuninnbl B crpykrype OIIOII

b1.B./1B.02.01

JucruniauHa «AHMIMACKAA S3bIK» BXOAUT B biok 1./{ucturmmunbel (Moaynu). YacTs,
dopMupyemMasi ydacTHUKaMU OOpa30BATENbHBIX OTHOIICHUH OCHOBHOW MPOQEeCCHOHATHHON
oOpaszoBarenbHONM mporpamMMmbl 1o  Hampaeienuto 38.04.01 DkoHomMuKa, mporpamma
«DYHAHCOBBIC PACCIIEIOBAHUS B OpraHU3asaXy. JJucuIumHa no BEIOODY.

2. O0beM IMCHHUILIMHBI: 2 3aYETHBIX €IUHUIIEL.

3. Coaepxanve IMCHUIVIMHbI: DKOHOMHKA (UPMBI W OTPACIEBBIX PBIHKOB.
Negotiating the Sale of a Hotel. Yopasnenune mpoexkramu. On Marketing. Marketing and
Advertising. On Management in Russia. On Management in Russia. General Conditions of Sale.
Claims and Arbitration.

4. Ilianupyemblie pe3yJbTaThl 00yUYeHUs 0 TUCIHILINHE

B pesynbraTe OCBOCHHMS NUCUUIUIMHBI Y CTYIEHTAa IOJIKHBI OBITH CPOPMUPOBAHBI
CJIEIYIOIINE KOMITETCHIINH:

- Crioco6eH MpUMEHSTh COBPEMEHHbIE KOMMYHUKATUBHBIE TEXHOJIOTHH, B TOM YUCIIE Ha
WHOCTPAaHHOM(BIX) fA3bIKe(ax), ISl aKaJeMHUYECKOro M Mpo(ecCHOHAIHLHOTO B3aUMOJCHCTBUS
(YK-4).

5. ®opMa KOHTPOJISA: 3a4ET.

6. PazpaboTuuk: K.(Q.H., TOIEHT KadeIpbl MHOCTPAHHBIX S3BIKOB ISl HESA3BIKOBBIX
crienuansHocTedt Manuesa 3.H.



